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Summary of the project called (015: A Better World for JoanaO

This project arose in order to promote the Millennium Development Goas (MDG),
in the belief that it is a globd chdlenge companies cannot ignore, as the MDG
represent universa vaues.

The fRC and its member companies will undertake a world-wide communication
campaign with grest socid impact. To this end, a powerful yet understandable
concept has been created with the flexibility to dlow it to last over time and adapt to
the different phases of the project & agloba level and to the variouslocd contexts.

In this way, Joana becomes the representation and conscience of the MDG, the
voice of future generations.

The communication campaign, which began last Christmas, will continue, in a first
stage, with the interna communication of the project to the employeesin each of the
companies making up the fRC. In the same way, banners will be included on ther
respective web sites with links to Joana®web site. The creation of an officid web site
for the project is intended to rase awareness and engage the public more,
encouraging the internaiond use of this concept.

In a laer stage, the communication campaign will be reinforced by a graphic
presence in the press and spots on televison, as well as through other media ingde
the companies.

In future, specid actions will be undertaken, coinciding with certain dates connected
with each of the Millennium Gods. In the meantime, the participating companies
will extend the action to their business models.



